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Genre

Report/scientific article

News article
interview

Feature article

Essay

Book review/ commentary

Opinion

Propaganda/publicity

Neutral and objective Subjective and political



Report

Typical signs of popular science?

Popular science

- Neutral

- Discussion and conclusion

- Shows the results

- Little room for jokes and story telling

- Unpersonal

- Vocabulary directed towards the expert

- Can be personal

- Rhetorical tool box

- Not necessarily including results

- Not necessarily neutral

- Jokes allowed

- Does not need to have a conclusion

- More use of spoken language and non 
academic phrasing





Overview of article/essay

• Headline

• Ingress på 1-3 sentences

• Text

• Sublines

• Pictures, facts and figures



A headline that boosts your curiosity

The headline is followed by an ingress that puts the headline in a context. 

Fun is the most important driver for scientific
discoveries, according to new research.
Photo: Elina Melteig

The most important information comes
first, even if that is you concluding
remarks. 

- This explains why researchers find it 
hard to do outreach, says
Communications adviser Elina Melteig, 
at the University of Oslo. 

According to her, scientists mostly put the
important information at the last page. 
Changing this habit may give a 
tremendeous effect on outreach.



The click baits

• Secrets: The Forgotten King – The viking ships may reveal who ruled
Viken

• Lists: 10 excersices that boosts your memory according to scientists
• Predictions: Your economy in 2019 – experts guide!
• Questions: When is your brain most active? Take the test to find out!
• Quick fix: The vegetable that solves all your troubles
• Avoid: Avoid gaining weight by following these three advice
• Provocations: Sensorship should be increased in social media

•NEW TREND: LONG HEADLINES



BUT: The click baits are not necessarily the best headline

• The Word of interest first
- Vikings
- Memory
- Health...

• Use full sentences, such as: Director of XX quits after four days because
of disputes with the board (Who, What, When, Why)

• Avoid saying what´s on the picture!





Text body

• Tip: Write the full text before you divide it into paragraphs. 

• The titles should be related to the content, but also tempting the reader to continue

• The text body is telling a story

• Use the rhetorical tool box to make the text come alive

• Avoid technical language

• Vary the length of the sentences.

• Use examples

• Put your research in context



The tool box

• Patos: Feelings

• Ethos: Legitimacy and trustworthiness

• Logos: Facts

• Contrasts (I have a dream)

• The Devils Lawyer

• Anecdotes (personal stories works)

• Comparisons

• Make images – tempt the reader to imagine or use their senses



By Florian Mueck



AND BUT THEREFORE

start midle end



Story telling



Story telling



Storyline

Scenario

Why?

Hypothesis

Results (and methods)

Conclusion





Make your text come alive



Make your text come alive



Ways to make the text come alive!

• Variation: length of the sentence, words, content

• Is anything surprising or unexpected? Why? 

• Use quotes

• What would the mars rover say if it could talk? Or the electron?

• Point of view? 

• Create pictures or situations that people can relate to and imagine



•Keep it short
•Keep it relevant
•Keep it understandable

People belive what
they understand...



George Orwell´s six rules for writing



Dog came back after four days on the run!



GPS shows that «Becky» ran 400 km and found her way home!



Use the picture for what it´s worth!





This is why we study history...
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